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Josh joined Acumatica in October of 2018. Before joining as the new 
Product Manager of the Commerce Edition, he spent 5 years leading the 
development of an award winning B2B eCommerce Platform which integrated with an 
open source ERP system. Prior to leading that effort, Josh founded and operated 
a digital agency which built large-scale web platforms for national brands and non-
profit organization. Throughout his career he has led efforts in marketing, design, 
business strategy and technology development.

Josh Fischer
Senior Product Manager, Commerce Edition
@joshcfischer |  linkedin.com/in/joshcfischer



Why is web based commerce so important?
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Buying online is now commonplace in American households

Everyone Makes Personal Purchases Online
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US B2C Online Sales

2018 - 521 billion in B2C 
online sales

2021 - Estimated ~780 
billion in B2C online sales

Retail eCommerce Sales – 2014-2021

B2C Web Sales Growth Continues
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People love to shop from 
the comfort of their home. 
Even while doing other 
things.

When, where and how do consumers make purchases online?

Consumer Purchasing Habits
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US B2B eCommerce sale nearly double B2C eCommerce sales.

Business Now Happens On The Web Too
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US B2B eCommerce Sales 
is estimated to break 1 
trillion this year.

B2B will continue to represent significantly more sales than B2C

US B2B vs B2C Sales Estimates
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Manufacturers are realizing 
they can use web based 
selling tools to go direct to 
their buyers.

Dropshipping also likely 
contributes to these 
numbers.

Manufacturers are shipping the most eCommerce orders

Majority of eCommerce Shipments
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Desires of prospective Commerce Edition customers

Use Cases of Commerce Edition Prospects

B2C - Speciality Product
• Sells a “long tail” product
• Not successful in retail
• Through marketing, 

develops a fanbase online
• Needs a “back-end” 

system to manage the 
business

B2B - Manufacturer
• Make the buying/selling 

process faster and easier
• Informative content about 

products
• Reduce sales time lost to 

“phone orders”
• Wants to sell direct to 

consumers

B2B & B2C Distributor
• Wide spectrum of 

customers 
• Buyers with negotiated 

rates
• Reduce sales time on calls
• Self-Service
• Underserved market 

opportunities
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B2C

Is B2B really that different from B2C eCommerce?

What Buyers Want - B2B vs B2C

• Product reviews, quality content, and 
coupons/discount codes.

• Longtail Products.

• Offer an OmniChannel Experience.

B2B

• Efficiency, quality content, customer 
specific prices and business 
information.

• Make sales representatives available 
when the buyer needs them.

• Offer an OmniChannel Experience.



What exactly is “Commerce Enabled ERP”?



A modern ERP including the necessary features to 
support the activities of a web based business. 

The two systems will synchronize data and be aware of 
the others actions at all times. 

The ERP is always the master of the data.
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B2C Features:
• Context Based Search
• Rules Based Product 

Variants
• Tax Calculation
• Guest Purchase Options
• Subscriptions
• Upsells/Related Items

A successful eCommerce Enabled ERP requires certain features

Features That Buyers Expect

B2B Features:
• Customer Specific Pricing
• Personalized Experiences
• Multiple Payment Options
• Multiple Account 

Addresses
• Customer Service Tools
• Invoice History
• Inventory Availability

A sample of features 
based on customer type. 

Notice that all B2C features 
are also applicable to a 
B2B eCommerce site.



Acumatica Commerce Edition
Storefronts  |  Marketplaces  |  Customer Portals
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• Efficient access to information

• Customer specific pricing

• Real time synchronization of data

• Customer specific experiences

• Quick order entry

• Invoice history

• Account management

B2B Customer Portals – Simply Web Applications for Buyers to create Sales Orders

Customer Portal
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• Large audiences and traffic

• Requires limited marketing commitment

• Numerous marketplaces are available

• Strong digital advertising opportunities

• Buyers trust these marketplaces

• The marketplaces make a lot of money 
on your sales, though

Web Based Platforms where many sellers engage with many buyers

MarketPlaces
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• A marketing powerhouse

• A content delivery platform

• A place to build customer relationships

• An information center

• Your virtual form of a brick and mortar 
store

• Requires more time and resources

Otherwise known as eCommerce Websites

Storefronts
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• Incorporate multiple forms 
of communication (social 
selling, etc)

• Build a site with Authority = 
domain dominance in 
search engines

• Avoid losing money to 
marketplaces

Most of the time…

I recommend Storefronts

• Site Ownership

• Center of the brand’s 
marketing strategy

• Customer engagement 
data and analytics

• B2C customer experience, 
even for B2B Customers

Storefronts are not the 
perfect solution for all 
prospects, but there is a lot 
of reasons I suggest them 
over the other options.



“But an eCommerce site will cost 6 figures! Right?”
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2019 Gold Sponsor

Kicking off our partnership in 2019

Introducing BigCommerce

• Hosted, SaaS Platform

• Open SaaS model

• Known for it’s easy to use, out of the box functionality

• Competitive pricing with no transaction fees

• Excellent customer ratings for flexibility, modularity, 
and integration to complex environments

• Native integration with Acumatica coming in 2019
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Already Have An Ecommerce Site?
But what if I already have an eCommerce site, or prefer a different platform?



Let’s look at a demo



Questions & Answers



Event 
App

Utilize our event app!
Key features: 

 Network with attendees

 Plan your agenda and activities

 Interact with sponsors

 Provide session feedback

Search/Download for 
CrowdCompass from 
the App store
Login using your email address 
you used to register



Visit each exhibitor’s table 
on your card and collect 
a sticker with their logo

Fill your card and drop it at Acumatica’s booth 
to enter our raffle (don’t forget your name and email!)

Winning prize is a Mixed Reality Headset

Pick up your 
Treasure Hunt Map 
from the Acumatica boothExpo

Treasure 
Hunt 



Connect 
with 

Visit the Acumatica 
team in the booth located in 
the Expo next to escalator

Join the conversation

#AcumaticaSummit

Tell the world what 
you’re learning at Summit
And how much fun you’re having in Houston!



Another
Commerce 
Session!

Beyond Commerce 
Connectors
Paul Prickett

VP Strategy and Products, Kensium

Tuesday, 11:15 – 12

David Mitzner, 4th Floor
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Thank You!
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For more information, please visit:

acumatica.com/commerce

Follow me at twitter.com/joshcfischer

Connect with me at linkedin.com/in/joshfischer



No Reliance
This document is subject to change without notice. Acumatica cannot guarantee completion of any future products or program 
features/enhancements described in this document, and no reliance should be placed on their availability. 

Confidentiality: This document, including any files contained herein, is confidential information of Acumatica and should not 
be disclosed to third parties.
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